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INTRODUCTION
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- Investment in development of individual
markets, on adhoc basis, has not produced
optimum results.

= Emphasis on a total look at the development
requirement of markets in a state as a whole
& placing them in order of priority.

ﬂ?érequisite |§ﬁ Erepare a %;@ master*piam—:
gl financial instn. look at investment

need within the framework of Master Plan.
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) Markets are cardlnal Ilnk V|tal for devp t

" i) No market functions in isolation, but
collectively interlinked for a given channel
& distribution of Commodity/ Group.

Devt. Plans envisages a market, may

be identified & qualified as :

E;ﬂ-'—hrough s along argiven or T —
| ' ow-line for a commodity /grp.

b) Links in marketing chain & importance.




Itjor) of m/s

Al . On the basis ofCommodlty flow_ Ilne
~ market Channel Improvement

1) Regular Periodic Market (RPM)
) Seasonal Market

i) Daily Markets

lihe classiii

jon. IS
e physical distribution
system of agril. Commodities.
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RPM N gen@'ral térms defmed as a market
with or without permanent/ temporary
market structures, where rural people gather
once or twice a week to exchange: = buy &
sell agril. & non-agril commodities.
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= RPMs are visited by producers of

~ surrounding areas & itinerant traders each
day of the week completing a weekly cycle.

= Distribution pattern is closed circuit type
limited to four to six markets.

ﬂa'e RPM may function as,Principal.market.
ﬂgw-nm in & outlet to

the commercial wholesale circuit.




2 hey are Trdpér'aﬁon for Iongerduratlon —

or more days.

1) They constitute the main source of supply
for itinerant traders. =

i) They may function as a first link with the

ﬂmmercial wholesale ciﬁgnel___.*‘



pPevelopmenRhiateisSypRse

) EOVISIONFOISUTICIENISPaCENONEISPIAN/, SIACKTGIS
-~ surplus agril. produce in w/sale. B —
~ i) Tfemporary structures for purpose (i)

i) Improvement of Roads leading to RPM.

IV) Provision for petrol pump, repair shops etc.
SOCIO-ECONOMIC IMPROVEMENT

a) Demarcation of places in market yard & reserved

ﬂ:srovision f blic transportienmarket d'é)TS'."—

market chain arrangement — Services &
Facilities & outlets for improved collection.
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—HEldentiiicauon & locationrorEVIFonvViaps
~ 2) Separation of RPMs into Weekly circuits;
~ 3) lIdentification of Principal RPM & designation of
each circuit according to Principal RPM.
4) Classf.n. of weekly market circuit - indicators:

1) Estimated nos. of people visiting the RPM.

). Nos. of petty traders paying market fees. )
ﬁﬁf’ype & esti TS —

roughputeficommodities.

al'area covered by RPM.




= . Relatlve |mp‘ortar1t:e of a given RPMln the

commercial wholesale channel for one or
several commodities as expressed in (4)

= Adequacy of a given RPM as a place for

isplay & sale of agril. & minor fong,st__
wmmmodny -




'- Seasonal n TETKetS are agricultural markets

where one or only a few agricultural
commodities are traded. These are located
at the heart of agril. regions specializing in
production of one or few crops. SM function

ain.assembly pomts & visited by
ﬁm e'marke"ﬁﬁ_

_ ers, W,
IUS 10 commermal wholesale circuit.



SM may feature physical structures either

permanent or temporary nature.
= Majority of facilities available during season.

= Storage & Processing facilities may usually
located in or near the market.

W Crops handled in SM are Eruits (Gitrus) S
weﬁaﬂwm {c), fiber crops

(Jute) abd food-grains (Paddy).
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~ Din V'ment7of15h sical distribution & marketing:

__network for a specific crop/crops.

2) Improvement may be selective nature :
a) Improvement of physical infrastructure.

b) Improvement in marketing & Physical
distribution capacity— Sales facility, storage
dacity,. Jiransport facility & market information. p
=xtensio wdistribution network 6-37—-’-_-
lon of new market yard in expanding areas,
supported by commodity flow analysis & feasibility.
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= Once a crop/ grp. is selected for improved

= marketing & distribution, data collected on:

1) Geographic location of SM, where the
crop/grp. Is assembled & traded. (Map)

2) ldentitn. & qualification of rail & road links.

ﬂ;?{écordini seasonality ofﬁgpket-epea@jﬁﬁ >
E)RDe ey on Infrastructure &

physical facility
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EEEEmanent marker placestiypicalsuticitanys
~ enclosed or simply a market point along street/
~ highway, with continuous dalily trading activities at
wholesale, semi-wholesale or mixed wholesale to
retail.

= Characteristics : Continuous nature due:to -
demand (city/town markets), nature of supply
(crop diversity) or perishable nature (fruits &

ﬂggetable, fishrmarket etc) -

ﬁmnmmaﬂ@fﬁ category will
Ine it's basic function as wholesale/ semi-

wholesale or retail market as a primary producers,
a traders w/s , a transit market, a terminal market.

S —




PDevelopmeEnRi C

— ) SEgregation’ & reallocation oirw/salertrade;

I — —

_provide infrastrfacilities designed to improve
, upgrade & speed-up w/sale operations.

1) Upgrading & improvement of the existing
facilities & services feasible at old' sites.

i) Creation of new market withadequate

lities justified by commoglty flow.analysis.
i1l : :




UIVEY. S INE
1) Cigogreiur lonlezl loeation af i arefiCei siigs,
~ 2). Physical feature I '
~a). lotal area
0) Nos. of trader’s shops
c) Total trading areas with breakdown
d) Total parking area

e) Total Storage capacity available
ﬁy,pe & nos. of market support & service facilities __.

llable
MMoungut with getalls

4) Trade particulars. -
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_____ pattern asmeasured_:
" 1) By the (estimated) total throughput.
) By the projected throughput in 10-15yrs

2. |Importance of market in the flow: pattern
for a commodity/qrp. as measured ;

i,:.By the.existing market throughput for the

e Laigemmecy oA _—
V' the projected throughput'= 10-15yrs.
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. State Master Plan once prepared, prowdes a

e ——

~ technically sound framework for market
development planning. It spells out :

1) Where improvement are needed.

2) Which are the areas, where markets are required
to be developed.

Wmation of Developt. Indi s-p“eTﬂ-&zel_mllI

0 Developt. Indicators under 3
o) Prioritization of markets for devt. based on 3&4
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= Market development programrﬁés =
undertaken because—
a) Markets needs developt. to cater to trade
- Market Specific Parameters
b) To meet certain socio-economic objectives

. - F . 4
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S Commodity-Wise amvaltisthesfarkets ===
- monthly; annually "
~ 2)Commodity-wise despatches from market —
monthly ; annually
3) Sources of arrival
4) Destination of Despatches
WArea of the.market — Operational & Total :
18itrade roltes
uantum of throughput serviced by market.
8)Rate of growth of total annual throughput.

—g — ———




SOCIO=ECOTOMIC Pl arars

=__——

1. Area served by the market.
g

2. Population served by the market.

3. Villages served by the market.

4. Production in the notified arearofi market.

5. Rate of growth of population

ﬁ‘;te ofﬂ
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SGlIEREIMYALE

|~ Listall existing mankeisi(ix & UiR) &
place ‘themion map & dlstlngwse
= STEP lI":Collect information on,
a) Total annual throughput.
b) Throughput broken-up into each commodity
= STEP |l :Regroup commodities under (b) to form
a flow pattern matrix.
= STEP IV :Note total available T & O space.
STEP. V. : Obtain.informatio ource ofmy_
istrict; - from outside the district,
- from areas outside the state.




Collectiom of Da

= STEP VI L Destmatfcn pt. of despatchestogether
—— ———
with distances.
= STEP VIl :Note on mode of transportation used for
bringing & despatches of commodities.
= STEP VIII :Draw on a map the roads over which
commodities are brought to and

'ml‘ Mt & types o
road.

—
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= To asse S the importance of markets in the

total flow context by evolving certain Dis :

1] Market Importance Index (MIl) : Mil is the
rate of total trading & operational Space to
the total annual throughput

lI='Total trading & operational spaces.(m2);

'JMt ( tonnes)

{ Lower the MII, higher the inadequacy of space/ton}
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—— Seasonal Market Adeguac Index MAI

It will'indicate present adequacy or
Inadequacy of a given market considered at
an isolated point in the marketingichain.

ﬁ@l’:Total trading & operati Ispaees{ﬁ@;

"‘Immut (tonnes)




__= Upstream Service Area Index (USAI) :
An USAI would indicate the upstream zone
of influence of the particular market
measured as a percentage of arrival
originating from the district, other districts or

il

ﬂm outside the state.
— ’, T ————
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Qg_wnstr(e_a\_[nﬂellve Rating Index DDRI

It will'iIndicate the downstream zone
of influence of a market measured as a
percent of despatches sent to the district
for local consumption, to other districts
d{—to outside the state. :

——
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j' '- Road Load1=actor (RLF)

It indicate the network used for arrival
to & despatches from market of diff. agril.
produce measured as a percentage . share of
each road in the total throughput of the
market.

"' A market with well connected roadwillle
| LFE would also

| E elp in Iocatlng new sites for the market.




évélor)memr lrJrIJ £lors

— Q_uan[um_Throughgut Serviced (QTS)-:
It would indicate the scale of the
market in the total distribution system.

= Rate of Growth of Throughput (RGT):
~ ltindic e trend of theithroughputss
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~ « Average Area Served (AAS):

Every market serves a notified area,
higher the average area, higher the
Importance.

= Average Number of Villages Served (AVS) :

AV/Siindicate the imporntance from.the ~
cio-e iewpoint.
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— Avera*ge_ECTQulatlon Served (APS) E
_ Larger the average size of population a
market serves, higher the importance.
= Rate of Growth of Population (RGP) :

It iIndicates the role the market has to

-

ﬂ‘a’y in future. - e —



Prioritization of Markets for Development

Asslgnlne Welgnt to tne indicaiors cis gar reletive liooriencs:
DEVEIOPMENLINAICALOrS E Welgmnt




e Rank Points
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Rank Points _Rank Points Rank Points
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Corleltisiar

1 Crepipleifiglepliniieianeliiel) el o fre\\-’-'-@ Of data

e - p—

~ requires man- power, time & effort. Itis
~ possible to prepare a provisional master

plan after implementing steps 1 to 4. A

provisional list of markets can be compiled

on the basis of their relative importance In

the total network & adequacy rating of
ﬁ;’a’alwdual et points. equentlyythes
remal pS could'be implemented for

the final selection of markets.




Working in tandem

driven agricuture
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